
1. Website Concept & Design

Theme:

 Divine Aesthetic – A blend of ancient Indian art and modern cinematic visuals (e.g., 
grand temples, celestial realms, cosmic backgrounds).

 Interactive Journey – Visitors experience the universe of Srimad Ramayan through 
storytelling, artwork, and media.

 Elegant Typography & Colors – Use golden hues, deep blues, and saffron tones to 
convey spirituality & grandeur.

2. Homepage (Introduction to the Franchise)
 Hero Section:

 A cinematic motion poster featuring Lord Vishnu in Vaikuntha or Krishna with 
Parikshith.

 A voice-over introduction from a divine narrator (like Sutradhar).

 A countdown timer to the next movie release.

 Tagline Example: "An Epic Retold for the Ages – The Universe of Srimad Ramayan 
Awaits."ko

 Call-to-Action: “Enter the Journey” (leading to an interactive experience).

3. Movie Pages (Showcasing the Franchise)

Structure:

 The Nine Movies (Each one representing different key events from the Srimad Ramayan).

 Individual Pages for each film, featuring:

 Trailers & Posters

 Behind-the-Scenes Videos

 Movies – Sequels
 Series – Seasons
 Philosophy / Spiritual / Decoding the Puranas
 Interactive
 Experiences
 Publishing
 Partnerships
 Our Team
 World of the Shrimad Ramayan

Shop



4. Explore the Ramayan Universe (World-Building)

Interactive Lore Section

 Interactive Map – Users can explore different sacred locations (Vaikuntha, Vrindavan, 
Dwaraka, Kurukshetra, Patal Lok , Bhu Loka, and more).

 Character Profiles – Detailed insights on Lord Krishna, Vishnu’s Avatars, Rishis, Devas,
Asuras, and legendary figures.

 Celestial Timelines – A visual representation of Yugas (Satya, Treta, Dwapara, Kali 
Yuga) and their importance in Ramayan.

5. Mythology Meets Cinema (Behind-the-Scenes)

How the Movies are Made

 Interviews with directors, producers, and mythological experts.

 Concept Art Gallery featuring divine landscapes, war sequences, and deities.

 VFX Breakdown – How heavenly realms, battles, and avatars were brought to life.

 Costume & Set Design – Showcasing the grandeur of Dwaraka, Hastinapur, and the 
celestial realms.

6. Community & Engagement

Bringing Fans Together

 Forum Discussions – Fans discuss Ramayan’s teachings, the movies, and their 
interpretations.

 Live Q&A Sessions – With filmmakers, historians, and spiritual leaders.

 Devotional Art & Fan Contributions – A dedicated section for fan art and videos.

 Quizzes & Personality Tests – “Which Avatar of Vishnu Are You?” or “Which Ramayan 
Character Matches Your Soul?”

7. Games & Experiences

Immersive Digital Content

 Augmented Reality (AR) & Virtual Reality (VR) – Experience Krishna’s Leelas in 
Vrindavan or Arjuna’s vision of Vishwaroop in Kurukshetra.

 Mobile & Browser Games – Based on the epic battles, puzzle games of wisdom, and divine
adventures.

8. Publishing & Merchandising

Expanding the Franchise

 Books & Graphic Novels – Animated versions of Bhagavat Puran with cinematic visuals.

 Collectible Items – Figurines, posters, and artifacts inspired by the franchise.



 Official Music &  Soundtracks – Classical renditions of divine bhajans, Vedic chants, 
and orchestral themes.


